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Abstract 
This research was undertaken to find out what the successful entrepreneurs think about the relationship between an MBA degree
and success of an entrepreneurial venture. It gives a comprehensive study of the views of the various entrepreneurs on 
importance of an MBA degree and the various hurdles they have to face in setting up a new enterprise. The study was done on 
100 small scale entrepreneurs who were running enterprises in the city of Pune, Maharashtra. The enterprises ranged between 
real estate firms, service centres, restaurants, IT companies, showrooms, cyber cafes etc. A well-structured questionnaire was 
filled by the respondents for the study. Results revealed that the entrepreneurs believed that an education such as Masters in 
Business Administration (MBA) is not a necessity for starting a business. It also highlights the problems faced by the 
entrepreneurs 
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1. Introduction 
An entrepreneur tends to bite off a little more than he can chew hoping he’ll quickly learn how to chew it.”  
– Roy Ash 
Is an entrepreneur born or made? How does one create the next generation of Dhirubhai Ambanis, 
Narayanmurthys, Ashok Sootas etc.? Is there a formal process that can create a lot more entrepreneurs?  Is a degree 
in MBA a guarantee of successful entrepreneurship? In today’s time where MBA is given a lot of importance, this 
research paper attempts to find out the views and opinions of entrepreneurs on whether or not having an MBA 
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degree is essential in starting one’s own business. Is it that entrepreneurs know by virtue of their real life experience 
many things which are taught at the B-schools today? 
 
2. Objectives 
 
x To study the significance of MBA in entrepreneurship 
x To study the problems faced by non MBA entrepreneurs 
 
3. Review of Literature 
 
Martinez and Riportella conducted a research on “MBA Students and Their Motivation to Start-Up Their Own 
Enterprises” in 2011. The survey composed of 213 entrepreneurs,60% with an MBA degree and 40% without an 
MBA. They found that specific training/education on entrepreneurship does not have a significant impact on 
Entrepreneurship initiative. However on analysing the perception on starting-up their own companies, the 
respondents recognize the relevance and positive impact of training/education received at university. The 
postgraduate studies give the opportunities to the graduates to develop skills and abilities to discover new business 
opportunities and to start-up their own business. An MBA programme helped them to feel self-confident with their 
entrepreneurial intention. Bansal (2009) conducted a study on 20 entrepreneurs who dared to find their own path 
without an MBA. She chose people from varied cultural and educational backgrounds who were determined to 
succeed on their own. She does not analyse the  successes of the entrepreneurs, rather it emphasizes their failures 
which ultimately culminated in success stories for them. As per her study, there are 3 basic qualities which are most 
essential when one is daring to excel without any relevant degree or knowledge and they are –“JUGAAD”, 
“JUNOON” & “ZUBAAN”. Age was not a consideration for becoming an entrepreneur as long as they had the 
above three qualities viz. Jugaad, Junoon and Zubaan. 
 
4. Methodology 
 
The study was conducted on 100 small scale entrepreneurs. The respondents were restaurant owner, cybercafé 
owners, property dealers, KIRANA shops, software firms and boutiques in Pune. Primary data was collected for the 
research by means of a questionnaire. Secondary data was collected from magazines, newspapers, books, online 
journals etc. 
 
5. Hypothesis 
 
Most entrepreneurs do not find an MBA degree essential in the success of an enterprise. 
 
6. Results 
 
The study revealed that entrepreneurship in India is male dominant. 83% of the respondents were males and only 
17% were females. Majority of respondents were above 35 years old. 34% of the entrepreneurs were in the age 
group of 30-35 years and about 3% are in age group 21- 25. 50% of the respondents were college graduates, 38% 
were post graduates. 
About 31% of the respondents had an MBA degree unlike the rest 69% who were without an MBA degree and 
this result is in accordance with the hypothesis “Most of the entrepreneurs do not find MBA essential in the success 
of the enterprise”. The result is also in agreement with that of Bansal (2009), according to whom Jugaad, Junoon 
and Zubaan are the 3 basic qualities which can ensure success. 
 
 
 
 
 
 
 
Table 1: Demographic information of the respondents 
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SNo. General Information Percentage 
1. Age (in years) 
a. 21-25 
b. 26-30 
c. 30-35 
d. Above 35 
 
3 
19 
34 
44 
2. Gender 
a. Male 
b. Female 
 
83 
17 
3. Educational Qualification 
a. Higher Secondary 
b. Graduate 
c. Post Graduate 
 
12 
50 
38 
4.  Earnings per annum (in rupees) 
      a.    0-5 lakhs 
      b.    5-10 lakhs 
      c.    above 10 lakhs 
 
26 
58                                 
16 
 
Table 2: Problems faced in various departments 
 
SNo. Departments Percentage 
1. Marketing 20 
3. Accounting 30 
4. Human Resources 7 
5. Operations 43 
   
 
Figure 1: Departments in which problems were faced 
 
As per the survey, 43% respondents had problems in Operations department i.e., in managing the inventory, 
stock and  the supply chain.7% of the respondents faced problems in managing their employees and 20% of the 
respondents found it difficult to attract the customers, whilst 30% had problems in managing the funds. This result is 
in agreement with the results of the study conducted by Martinez and Riportella who also found that Non MBA 
entrepreneurs face problems in various aspects of starting up one’s own business. 
 
Table 3: Guidance in start-ups 
 
S.No Particulars Percentage 
1. Consulting firm 13 
2. Friends and Relatives 55 
3. Somebody already in business 32 
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Figure 2: Guidance for start-ups 
 
It was found that only 13% of the respondents approached consulting firms for guidance for starting their new 
venture.   (55%) took guidance or advice from their relatives and friends.  32% of the respondents said that they took 
the advice from someone who was already in business as they could explain the practical aspects of that business in 
a better way 
 
Table 4: Problems faced in the initial days of business 
 
SNo. Particulars Percentage 
1. Competition from other firms 31 
2. Technical Jargon 15 
3. Networking 18 
4. All of the above 36 
 
 
 
Figure 3: Problems faced in initial days of business 
 
As per the results, 31% of the respondents found competition from the other firms as the biggest problems faced 
by them.  15% of the respondents found it difficult to understand the technical jargons in their initial days of setup. 
18% of the respondents found networking as the biggest problem. Lastly, 36% of the respondents found all of them 
to be the problems in setting up their business.  
 
 
72   Asha Nagendra et al. /  Procedia - Social and Behavioral Sciences  133 ( 2014 )  68 – 73 
Table 5: Key to success 
SNo. Particulars Percentage 
1. Innovation 10 
2. Marketing 32 
3. Networking 23 
4. Courage 35 
   
 
31
15
18
36 Innovation
Marketing
Networking
Courage
 
Figure 4: Key to success 
 
Courage is one of the main key to success in Entrepreneurship with 35% of the respondents considering this 
factor. For 32% of the respondents Marketing is the key to success. Only 10% respondents believe that innovation is 
the key to success. This result is in accordance with Ms Bansal according to whom “Jugad” “Junoon” and “Zubaan” 
are the three things a person must have to become an entrepreneur. 
 
7. Conclusions 
 
Maximum numbers of respondents were from the age group of 21- 25 years. There were a considerable number 
of (44%) of respondents in the age group of above 35years. Rest of the respondents fell in the category of 26-30 
years and 30-35 years which constituted 19% and 34% respectively. Entrepreneurship in India is mainly dominated 
by men. 17% of the respondents of this research paper are females and 83% are males. 50% of the respondents were 
college graduates, 38% of the respondents were post graduates. Thus it clearly evident that elementary education for 
any individual to open an enterprise in an urban region is very much required. 
The target sample of this paper, consists of 44% of the respondent with salary less than 5 Lakhs INR, and about 
16% of the respondents had their salary above 10 lakhs. 31% of the target sample was MBA graduates unlike rest 
69% who were without an MBA degree which firmly supports our hypothesis. 56% of the respondents do not think 
that MBA is a necessity for successfully running a business. 62% of the respondents would not employ people 
without an MBA for a managerial job whereas 38% would take MBA graduates. Most of the respondents (43%) had 
problems in Operations department that is, in managing the inventory, stock and even in managing the supply chain. 
7% of the respondents face problems in managing their employees. 20% of the respondents found it difficult to 
attract the customers and another 30% had problems in managing the funds. 
13% of the respondents approached the Consulting firms for the guidance for starting their new venture. Almost 
half of them (55%) took guidance or advice from their relatives and friends and 32% of the respondents say that they 
took the advice from someone who was already there in business as they could explain the practical aspects of that 
business in better way. 31% of the respondents found competition from the other firms as the biggest problems 
faced by them, 15% of the respondents found it difficult to understand the technical jargons in their initial days of 
setup, 18% of the respondents found networking as the biggest problem and 36% of the respondents found all of 
them to be the problems in setting up their business. 
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Courage is one of the main keys to success in Entrepreneurship with 35% of the respondents considering this 
factor as vital. For 32% of the respondents marketing is the key to success. Only 10% respondents believed that 
innovation is the key to success. Therefore, a ‘gut feeling’ is the essential ingredient in the starting up and sustaining 
of any new venture. It can be concluded that entrepreneurs do not feel that an MBA degree is a necessity for the 
success of a new enterprise. Most of the respondents felt that entrepreneurs are born rather than made or nurtured. 
However, there is still a need of imbibing some knowledge to help their business to do well. Though most of the 
respondents felt that an MBA degree is not a necessity for the success of an enterprise, they did admit that it always 
helps to broaden the vision and provide better business opportunities. 
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